
our descriptors 
substancedeliberatehomey celebration 
character classic 

nauticalheft naturalwarm



collection overview-
In reviewing our product assortment by lifestyle, there was a void identified for a collection inspired by Americana. Product attributes are anchored in the heritage of furniture design and inspired by a rustic style approach. Both natural elements and warm accents give a fresh approach to curated design. The Townser 
our merchandising grid. 



Customer Segment
this customer is your social suburbanite- they love to entertain and are socially active in their community
they crave style, sophistication and quality with an inviting atmosphere & their love for the great outdoors inspires their home 



Design Inspiration & Trends

Dark wood finish
Neutral body cloth
Textural Chenille
Herringbone pattern

Inspiration from:
Core Color- Autumn/Winter 2017/2018

Ilena accent pillows & ottomanTownser wood finish



Design Inspiration & Trends

Simple paisleys & florals
Jute colored body cloth
Nutmeg color leather

Inspiration from:
Stylefile autumn/winter 2016/2017 
parisBaxley accent pillows Vincenzo  sofa



Design Inspiration & Trends

Inspiration From: 
River Island Autumn/Winter 
2016/2017
Key items autumn/winter 2016/2017: 
Jackets

Plaids & Paisleys
Quilted fashion
Rustic décor accents

Townser Top of Bed



Design Inspiration & Trends

Inspiration From:
UK 1970s Folk autumn/winter 
2015/2016
Valentino spring 2016 ready-to-wear  

Natural Elements
Faux Fur
Wood décor



collection overview-
in reviewing our product assortment by lifestyle, there was a void identified for a collection that resembles traditional elements with a rustic touch. The Windville collection was designed to satisfy that consumer who is looking for furniture with substance and character. This 
merchandising grid.



Design Inspiration & Trends

Navy shades
Tan body cloth 

Inspiration From: 
Key colors Autumn/winter 
2016/2017Amadine Sofa & Accent Pillows



Design Inspiration & Trends

Cherry tone wood finish
Saddle brown leather 
Tribal print accents

Inspiration From: Windville Wood Finish



Design Inspiration & Trends

Tribal Prints
Wood Décor Abner & Adolfo poufs



Design Inspiration & Trends

Quilted fashion
Florals
Plaids
layering

Inspiration From: 
Key colors Autumn/winter 2016/2017
Catwalk pre-summer 2017 trend alert-floral 
explosion

Windville top of bed 









CUSTOMER SEGMENT 
SOCIAL SUBURBANITE

Loves to entertain
Socially active in her community
Proud of her home which reflects her status and aspirations 
This family craves style, sophistication and quality with an inviting atmosphere
She has a love for the great outdoors and spends her time hiking, meditating, and/or sailboating 



Rustic
Humble
Unpretentious   

Horse country 
Leathers & hides
Great outdoors 

Americana 
Heritage 
Freedom to choose 

Curated
Collections
Cultured  

BRAND EXPRESSION



LIFESTYLE DESCRIPTORS
Substance
Deliberate
Homey
Celebration
Character
Classic
Nautical
Heft
Natural
Warm 



OVERVIEW
Our program will generate hype and interest by leveraging national digital media, social
media, email and event marketing with dedicated messaging of the launch of this new
lifestyle.
Using the Big Savings event starting on October 18th to launch Heritage Road, the
messaging leading to the event will begin 30 days prior. Messaging will focus on the
lifestyle while showcasing its rustic, curated, Americana, nautical and the great outdoors
look and feel.
To generate buzz with the media, a national launch event will be held in New York City
where people can interact with the product and view it before it hits the floors.



WEBSITE
During the soft launch of Heritage Road, a landing page will be created that will contain 
a lifestyle descriptor and product highlight. This will help provide our guests sneak 
peeks of the product.
Live Date of Landing page: 10/1

EMAIL
During the soft launch of Heritage Road, we will layer in a 
banner in the weekly brand inspirational emails. 
National & Local (RLF and KWF)

10/3 
10/7
10/10
10/14

DIGITAL MEDIA



Ashley HomeStore national and local pages will help generate the buzz through Facebook, Twitter, Instagram and YouTube. Leveraging the in-house social team, we will work to develop
buzz-worthy content that will help generate hype with our followers.
ORGANIC POST SCHEDULE

SOCIAL MEDIA

Messaging Facebook Instagram Twitter YouTube
Week of 10/2 1 Image Post 1 Image Post 2 Image Posts 1 Video Post
Week of 10/9 Coming 1 Video Post 1 Image Post 2 Image Posts N/A

Messaging Facebook Instagram Twitter YouTube
10/3-10/14 2 Carousels

2 Static Ads
TBD 1 Static Ad N/A

PAID POST SCHEDULE




